BOOK PLANNER

Think about why this book should be published and then fill in the whole grid.


This is a working document that can be amended at any time. 
	Audience
	Who will buy this book?

	Competition
	What other books would your reader be reading?

	Non-book Competition
	What else does your reader like to do?

	Where does your reader shop/live/work/play?

List at least 3 bullets for each question, but go as deep as you can. You’ll use this stuff.
	Shop

•

•

•

Live

•

•

•

Work

•

•

•

Play

•

•

•

	Title
	

	Subtitle
	

	Main Benefit (headline)
	Keep it bold and snappy. Grab your reader’s attention NOW. 

	Secondary Benefit

(subhead)
	What’s the juicy tidbit that makes yours the best choice?
This can be a more descriptive sentence.

	100-word synopsis
of your book
	

	Reader Benefits 

in bullet form
	•

•

•

•

	Author Bio

25 words
	

	Author credentials
	• Degrees

• Life Experiences

	Author’s Platform
	• what do you do to get noticed?

• where will your peeps find you?

•

•

	url 
	

	What scares you most about marketing?
	

	What do you love most about marketing?
	

	What’s the last thing your readers would expect you to do when marketing your book?
	Really, what’s unexpected? We’ll probably try it anyway, just to get attention.

	Table of Contents
	As complete as possible. You will extract from this for various tactics.

	List of charts, tips, recipes… whatever.


	The treasures that already live inside your book will also live on your site, become giveaways, and otherwise become little branded gems you use and reuse.
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