BRAND ESSENCE GUIDE

Describe how YOUR brand delivers these attributes:




A great brand is 


• in it for the long haul


• remains relevant


• knows itself


• is inventive – captures fans’ imagination


• forms an emotional connection


• has a clear story/message to deliver


• has design consistency

PART 1: What does your company (YOUR BRAND) stand for? The grid will expand as you fill it in. 
	What  is your tangible product?
	

	What “need” does your company fill for your fan? (your real product)
	

	How will you deliver this feeling to your audience? 
	Through products

•

•

Through experiences

•

•

	What is your in-store experience like for your fans?
	At Shelf

•

Events

•

	What is your online experience like for your fans?
	

	How can you extend this experience?
	In your primary retail setting

•

•

In secondary locations where your fans are

•

•

	I wish I could do this with my brand someday…
	[Insert outrageous dream here so you see it every day]

	[insert your company here] “IS”
	•

•

•

•

	[insert your company here] “IS NOT”
	•

•

•

•

	Main Promise of [your brand]
 (10 words – Brand Essence) 
	

	Brand Aesthetic
Describe how your brand looks.
	Consistent colors/Logos/Icons/Key Visuals/Fonts/Audio/Animation

•

•
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